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08.30 - 09.00 u. | awzileu
09.00 - 10.30 U. | Session 1: n@ns¥ia Brand DNA wazilefinuuusunasiu Al

® Hamnnatn & WUUA: N1SATUA Brand Personality, Archetypes ag Tone of Voice Lioa519a274
upnaslupain
® Workshop 1 (6513 Al §¥aeUsednuusu): Jou Brand Guidelines, AfsAdaing uazduiuawie
vasgsnaasluszuu wald Al aauunuimdu Brand Strategist finfasdisusunsnaialdnsana
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10.45 - 12.00 4. | Session 2: 1lR1ANINYIGNAT Uazas1eFadELaNIZUAAR (Personalization)

® {UamMIRaIn & WUTUA: NI1THUY Segment WHsANAUNEANTIY (Psychographics) kazn153191A391384
wazinydnaulade

® Workshop 2 (nasaulFauaiungugnAdnasd): #3149 Synthetic Personas Aaunugndi 3 ngueay
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13.00 - 14.30 u. | Session 3: Yunnlawanuazalazaswan Ineauniinalulineu

® UPMINITMANN & WUTUR: NSEN1ENDADASNEAUBILUTUANIE Mood & Tone n1sd@1am (Visual
Identity)
® Workshop 3 (4519 Brand Ambassador wag Key Visual): 98nuufIazasnanyszanuusun 1 62
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14.45 - 16.30 4. | Session 4: sanuuUULdBaNINILazINaIUTENOUUTEIMUSUA (Sonic Branding)

o Liewmsnann & Lusus: BvnavedtLazaURSAEa1sUaIN1Ye (The Power of Audio in
Advertising)

® Workshop 4 (wandssninduazgnaduninuusud): adradsmindlavaniifionsualuasssndu
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08.30 - 09.00 u. | awzileu
09.00 - 10.30 4. | Session 5: lnamilsgaauialelavanszfiunweuns
o flavimnann & wusus: M Storyboard dmiuARTedy uazmsliuundeuiiaitiuggaiiu
YoeFUM
® Workshop 5 (ffudfledae Al): thamddazasuazanainiuil 1 vulaadudenidlendaulnn
w¥onauauNsIARBUTivaIndes (Camera Motion) Wiegaaen
FuusEmuemnsing (15 uai)
10.45 - 1200 4. | Session 6: UsznausnanduTawan 15-30 3undl ilengatinlleaug
o fomnamen & wusus: guslessadendulamsue: 3 Fuifiusniegn (Hook) — fuliuFesdn
(Story) — nszdullside (Call to Action)
e Workshop 6 (fnsetusulaanatiusuysal): thidle Besing uaziwas BGM undnsasauiu
Tddulaiadnlud® uazuTudmnglinszdu auldadulavumiouduan 1 fa
Fuusznuemsnanady (60 uil)
13.00 - 1430 U. | Session 7: vengalNA 1 iaatan guantUgywiats Segment foszuUSHlULA
o (fomnmsnan & wusus nagnsianunuidoudn (1 Core Message to Many Segments) Wagn137714
Workflow NanAaunusluedAns
® Workshop 7 (27432UU Content Engine): sanuuuszuudalusiaibasiu: iaidandndesnisgediv
gnéngula szuuazdugdannnu wia uazdunudefinsegalnsnludia
FuusEmuemnsIng (15 uai)
14.45 - 1630 4. | Session 8 aauTuIslvg MenseuANAUABAE uazianandudFY
o flovmanann & wusus: mansradnanutaenfoveauusus (Brand Safety & Copyright Checklist)
wazn3inna ROl vesi3asian
® fanssu Showcase & Strategic Feedback: aeidlelamnosouuasvinutuvelng suinsgi
aituariuAuuzidnagninsnatn ilethuauyluudesldnuate
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