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Business Storytelling + Al Prompting + Camera Presence

08.30 - 09.00 u. | awmeideu
09.00 - 10.30 w. | Session 1: Business Storytelling - wasuiFesdesdnslvinsands

o ilaves Storytelling dwsussiagadu (30-90 Funi)

o Iassadimsmda: Hook (ngnanen) — Story (dn3es) — Value (qauridessdns/gnén) — Call to
Action (nszdunadng)
e waila "3 Fuiusn" ngaaug
o madsudoyasing / Menuesins Wnanedubeudfidesde
o Use Cases msdoansluasdns
> Sales & Marketing Story: wé@ndaymgnan — Gudesdnsmoulandedisls
» PR & Corporate Story: anidesirmi CSR wSenanssuesAnslinianu
> HR & Culture Story; ieni3esussenmanisvinauiiierisga Talent (Employer Branding)
> Intemal Comm Story: deansuleune/maiasundaslussdnsliminmnunionsamie

e Workshop: Sinsnevinauuasnsdifinwesdnsiviinledundauia Business Impact

FuusEmIuemTIN (15 W)

1045 - 12.00 u. | Session 2: Al Scriptwriting - nsdandnaasuddassesdnsinata

® gnsduntadeu Prompt Al wuuilelus (Role + Goal + Audience + Tone of Voice)

o adald Al Wasuleeiduaniudynaie

o Al Prompt Framework for Corporate: wefiansuuasienansessns/anans/lusang liduansudinle

e Brand Safety & Compliance: nmsmaunu Tone of Voice wos Al lsinsennx Identity esfins waznis
asadeuAnugniosesdaya (Fact-Checking) Aewdnldldass

o  Workshop: 14 Al .auar3usidnle 1 SesnmlandnuaieetesAnsiisou (rrweldiiu 60 Jund)

Sudsemuensnaneiu (60 uni)
13.00 - 14.30 w. | Session 3: Camera Confidence & Corporate Speaking - wadiayeniindesdlasiionntin

o  msUsunwiniey des Jme uaznsueandedigdusssund

o wadauiidundas uaznsyaanw Bullet Points

e Executive & Staff Personal Branding: wadiamsnayadnamdmsuguimsuagninau edesiu
unudu "wihanwesesdins” (Voice of Brand) wisasheprnusindetie

e FnynaNanTUAUATY kardnAUNAaUTOUN 1 LBy Feedback

FuUsEmuaImsing (15 i)
14.45-16.30 u. | Session 4: Mobile Video Production - waiiadnevind-eiiatialigius

e  M3dauas Wes Lazyundesnieiiatio

o In-Office Setup & Workflow: msdssuaneviatuusendnsulueenile uazyundessendndmiuinle
aadns g dudoandn
Workshop: asiledneviniiiloass (seuil 2) iiewSemiludanelutudaly
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Editing + Final Production + Post-Strategy
08.30 - 09.00 . | amzilou
09.00-10.30w. | Session 5: CapCut for Business - Susugadainloszauiioandn
o ia/ma/Susnay, T4 Subtitle wlug®, lawasUseneu

o Corporate Identity (Cl) in Video: nmsaulnud nsanslald Weus waznisadrs Template dasodmsu
ihlUlggluiinienualnanovasusus

e Workshop: thlwdfenuaiwunGudadeuuseundindu CapCut

SUUsEMIUBINISING (15 wIi)

1045-1200u. | Session 6: Engagement-Boosting Techniques - imefiannsiasialvirugauau
o msld Jump Cut, aw B-Roll waznsans Text Hook

e Data-Driven Video Tricks: wafinnnsdasedidaeiia Retention Rate waznnsdsgeansmnumgdnssa
vasgnAVnInugAlnl

o  Workshop: Jsuusisradlstnsydu sami5a uaziiiugniaumsgaanan

Suuszmuemsnaneiu (60 unil)

1300- 1430 w. | Session 7: Final Production - wam3aleatiusuysal
o Workshop 1dudiu: wamﬁﬁiaﬁ?umaqaqﬁﬂﬂﬁm%augszﬁ 1 %u (e 30-60 Aud) Aiflaseadn
Hook + Story + Corporate Value + CTA asuéau

SUUsEMIUBINISING (15 wIi)

1445-1630u. | Session 8: Present, Feedback & Content Strategy - vnisusuazanenagusvasan
o <auonaau + Feedback + Export luidaaniwgs

o Corporate Content Strategy & ROI Tracking:
» mstanadnsinle (Video Metrics): anneaning Conversion (senwne/msastnsau/
nsfuiuleuns)

> 135119 Content Calendar wasiwivmnanisviausaiulufiuwuusaasezens Al

**AUBLIAN):
1. fvuanisenadinsidsundasmannumunzey



