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DCMO003: Build a Digital Marketing Strategies for Tourism
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1. Digital for Management Hospitality and Tourism

2. Essential Project Management Skills

3. Business Process Improvement to Support the Transition to Digital Business

4. IT Risk Management

5. IT Risk Management for Auditor

6. Business Continuity Management (BCM)

7. Security of Information Technology in the Digital Age 4.0
wWiaunsausuduuun:

1. Digital Transformation

2. 6 Steps to Digital Transformation

3. Service Transformation Maturity Model

4. Digital Service Innovation

5. Travelers Behavior Change

6. Digital Marketing

7. Traditional Marketing VS Digital Marketing

8. Marketing Automation

9. Reach Out to a Large Community

10. Digital Marketing Channels

11. E-Marketing on Social Media Platforms

12. Social Media Marketing

13. Search Engine marketing

14. E-mail Marketing

15. Online Marketing with Video Content

16. Product and Services Promote with Viral Video

17. Searching for More Tourism Related Content

18. AR (Augmented Reality) Technology for Tourism

19. Online Promotion of Touristic Destination

20. Measuring Digital Marketing

21. Promoting competition through “Value Creation”

22. Value Creation (Product Centric VS Customer Centric)

23. Targeted Marketing

24. Big Data Technology

25. Big Data Analytics

26. Tourism Big Data Concept

27. Tourism Data Analytic

28. Mass Customization

29. Smart Tourism

30. Making The Digital Marketing Sustainable
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Insdwi: 0 2644 8150 sia 81886, 81887

Tnsans: 0 2644 8110

Website: www.career4future.com
E-mail: training@nstda.or.th
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